


Going with the flow: The bioswale at Henry V’s

headquarters prevents rain from becoming urban

runoff (1). Rental company Perfect Settings has begun
offering low-cost recycling bins to its catering clients,
all part of owner Peter Grazzini's push to reduce trash

piling up in landfills (2).

and sales and marketing depart-
ments, “This was very important as
it gave us the ability to assess the
organization from 360 degrees,” says
marketing director Lara McCulloch-
Carter. The team created a long list
of green ideas categorized by level of
investment. Many ideas—such as
carpooling to job sites and creating a
“green suggestion” box—tequire vir-
tually no cost or time. Clients “love”
Regal's green initiatives, McCulloch-
Cater says, particularly the com-
pany’s practice of planting seven
trees in honor of every new client.

The pro Matt Harper,
Henry V, Portland, Ore.
The practice Leading by
example

Event and meetings agency
Henry V offers a rich array of
green options to clients, such as
using projected media in place of
hard walls, which are costly and
polluting to ship. The company
even gives checklists to event
attendees before they leave home
with tips on how they can help
keep their upcoming event green.
But as the agency serving such
eco-leading clients as North Face
and KEEN, Henry V management
realized it had to lead by example,
says managing director Matt
Harper. In 2003, the company
turned a derelict building into its
Silver LEED-certified head-
quarters. The property features a
landscaped bioswale that collects
100 percent of rainwater runoff.
Office desks are made of pressed
wheat board and soy-based glues,
carpets of recycled plastic fiber.
The design maximizes use of natu-
ral light, cutting conventional over-
head lighting requirements in half.
The company gives tours of its
building to engineers and architects
who want to go green. “We make
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“IN AN

INDUSTRY SATURATED

WITH COMPETITION, EVERY
COMPANY SHOULD BE
LOOKING FOR WAYS TO
STAND OUT FROM THE
CROWD. DEVELOPING A
GREEN PROCESS, PRODUCT
OR SERVICE CAN HELP YOU

DO JUST THAT”

—LARA McCULLOCH-CARTER

sustainability part of the work we
do every day,” Harper says.

The pro Clayton Frech,
Classic Party Rentals,
Los Angeles
The philosophy Putting
green operations at the
executive level

With its sweeping consolidation
push, Classic Party Rentals is not
only changing the event rental
landscape, its impressive pur-
chasing power is changing how
its vendor network does busi-
ness. Last year, the company
made sustainability a key factor
in purchasing and formalized its
SAVE—Sustainable Applications
for a Viable Environment—ini-
tiative. In January, the company
gave Clayton Frech, who worked
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for the U.S. Environmental
Protection Agency in the 1990s,
the title of vice president of sus-
tainability and operations.
SAVE—which aims to reduce
pollution and waste and to
develop green best practices for
clients—“has resulted in changes
to how we purchase virtually
everything, manage operations
processes and dispose of waste,”
Frech says. Although the lofty
goals of the program will require
initial implementation costs, “As
our programs begin to take root,
we believe our SAVE Initiative
will be at least cost-neutral, with
the potential to help drive rev-
enue as the market for green
events expands,” he says. “Certain
sustainably manufactured prod-
ucts will be more expensive, but
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we plan to reduce costs such as energy,
waste hauling and select supplies. Over
time, we should be able to track both

cost reductions and revenue increases.”

Eco-speak online This article con-
tains only a portion of the green practices
our interviewees follow. More complete
information and checklists appear on our
Web site; visit specialevents.com/
green_events. Also, Special Events invites
all event professionals interested in green
event products and practices to share
them on our new social media site,
specialevents.com/green_talk. °
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